
Demographics: Typically, younger (30-40), couples or

individuals, often with very young or no children.

Priorities: Furnishing their new home, home improvement,

financial planning (mortgage, insurance), and establishing utility

services.

Challenges: Budget-conscious, often making large purchases for

the first time, adjusting to homeownership responsibilities.

Marketing Focus: Discounts on furniture, decor, and home

services; mortgage and insurance offers; utility connection

packages.
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Individuals or couples that are
buying their first home.
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New movers are engaging with new brands
on every channel!  See below for the first
point of discovery for most new movers.
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